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This is your APPIES Guide *
to Awards Fame.

If you are listed here, you could
be on your way to AsiaPacific
ame in early 2022.

Happy Searching!

SEARCH



https://appies.asia/contenders/

Your chance to
rule Asia-Pacific
in 2022!

Submit your best campaigns for

APPIES APAC 2022 NOW!
% ke -l

3 .*‘_, . -

: “ il - o

W% of s THE BEST IS BACK!
. — BIGGER AND BETTER

CLICK HERE TO
SUBMIT ONLINE



https://appiesapac.awardsengine.com/
https://appiesapac.awardsengine.com/
https://appiesapac.awardsengine.com/
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MARKETING CAMPAIGNS

@ CLICKTO SIGNUP NOW

SILVER

CATEGORIES

You are to select a category that best suits your campaign.

Best in Food & Beverage

Food items, ie. packaged foods, groceries,
confectionery, fruit snacks and others. All beverages,
ie. beers, wines, soft drinks, juices, milk, water, etc.

Best in Consumer & Business Services

Financial, retail, travel, airlines, tourism. fast-food,
quick service, casual dining, telco products, medical,
dental care, education, etc. Includes businesses like
E-Wallet, Tech & Business, business-to-business
services, consultancy, courier, software/hardware
management services, etc.

Best in Non-Food FMCG

Detergents, paints, toiletries, over-the-counter
drugs, remdies, beauty, personal care, healthcare,
pharmaceuticals, wellness, etc.

Best in Consumer Durables

Includes electronics and all home appliances, mobile
devices, home entertainment, cameras, computers,
washing machines, apparel, accessories, watches,
luxury items, property, cars, motorcycles, gasoline,
motor oil, tyres, batteries, etc.

Best in Pro Bono/Festive/Govt/Entertainment
Campaigns that showcase pro bono/religious festivals,
governmental and entertainment. Includes all forms

of entertainment e.g. movies, TV shows, podcasts,
events, E-sports, gaming, etc

Best in Customer Experience

Includes customer service, digital relationships and
UX, activation, CRM, loyalty programmes, influencer
marketing, retail innovations, experiential marketing,
social good, customer engagement, partnerships,
sponsorships, promotions, etc.

© 0 0 0O

BRONZE

BLACK RED

Best in Digital & Social

Campaigns that drive the brand on social,
search marketing, contextual, websites, email,
podcasts, EDMs, gaming, e-sports, messaging
platforms, mobile, etc.

Best in E-Commerce

Campaigns by online retailers that use B2B,
B2C, 020 (Offline to Online), Consumer-to-
Consumer (C2C), Consumer-to-Business
(C2B), Business-to-Administration (B2A),
etc. Includes related products like, e-hailing,
e-deliveries, e-wallets, e-travel, etc.

Best in AdTech/MarTech

Campaigns that deploy Programmatic, Al, VR,
AR, data-driven thinking, relevant apps, loT,
5@, analytics, etc.

O
10,

Best in Marketing Innovation
Path-breaking campaigns that utilise omni-
channel platforms including innovative
technologies, insights and ideas that
elevate the brand to new levels of impactful
marketing excellence.

SPECIAL CATEGORIES

(No submissions required)

* APPIES ASIA PACIFIC 2022 Rising Star
Presenter of the Year (below 30)

* APPIES ASIA PACIFIC 2022 Trailblazing
Presenter of the Year (above 30)

* APPIES ASIA PACIFIC 2022 Media Agency of the Year

* APPIES ASIA PACIFIC 2022 Advertising Agency of the Year

* APPIES ASIA PACIFIC 2022 Digital Agency of the Year

* APPIES ASIA PACIFIC 2022 Production Company of the Year
* APPIES ASIA PACIFIC 2022 Marketer of the Year


https://appies.asia
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LIVE PRESENTATION (4-6-10 mins)

All finalists will be required to send a presenter to present the campaign in person to a judging panel.

1) Campaign Video (up to 4 minutes) - Screening of campaign video

i) Presentation (up to 6 minutes) - A live/video presentation of the business issue/challenge, strategy, creative idea/
execution and the results (demonstrating how the marketing communications contributed to results of the campaign)

i) Question & Answer (up to 10 minutes) - The judging panel will pose questions relating to the campaign.
(Presenters are encouraged to pre-empt questions and prepare beforehand so they have the necessary campaign
information when queried)

ELIGIBILITY PERIOD SUBMISSION DEADLINE

Campaign entries must have run between Jan 2020 to Nov 2021 31 December 2021: Submissions Deadline
(open to campaigns ran from any Asia Pacific market during this period).

HOW TO SUBMIT

You can submit via online here:
https://appiesapac.awardsengine.com/

10 January 2022: Announcement of Finalists

25 & 26 Jan 2022: Online Judging & Presentations
04 Feb 2022: 2022 Winners Announcement

22 Feb 2022 : Online Awards Ceremony

PAYMENT DETAILS

ENTRY FEES

USD 700 or RM3000 nett per entry

USD 600 or RM2500 nett per entry (5 entries & above)

USD 500 or RM2100 nett per entry (APPIES Malaysia 2021 Gold Winners)

You can make your payment online via here: https://marketingmagazine.com.my/event/appies-2022-asia-pacific/

CHEQUE PAYABLE TO: REGISTRATION & PAYMENT

Sledgehammer Communications * Full payment is required upon submission.

(M) Sdn Bhd 28997W * Submission without full payment will be treated as provisional.

22B, Jalan Tun Mohd Fuad 1, * Local payment can be made via a crossed cheque payable to

Taman Tun Dr. Ismail Sledgehammer Communications (M) Sdn Bhd by 30 November 2021.

60000 Kuala Lumpur, Malaysia
Sledgehammer Communications (M) Sdn Bhd reserves the right to change

BANK TRANSFER TO RHB BANK BERHAD or cancel the awards programme due to unforeseen circumstances.
2-14389-000-10505 (Swift Code: RHBBMYKL)

Kindly email the payment slip/proof to Ms Rani (rani@adoimagazine.com) and please mention your
campaign title and agency/company name.



mailto:rani@adoimagazine.com
https://appiesapac.awardsengine.com/
https://appies.asia
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A

Santharuban T. Sundaram Datuk Lai Shu Wei

CEO Chief Marketing &

Advend Group of Companies  Sales Officer

(Atlas Vending Pte Ltd) Sime Darby Property
Berhad

-
'

Foo Siew Ting

Harikumar Rajasekharan

Chief Marketing Officer Asia Pacific Head of

Greater Asia Digital Communications

HP and Social Media

Deutsche Bank
~
A .’ 1
Shiyan Jayaweera Eugene Lee
Head of Marketing Regional Director of
Lion Brewery Sri Lanka Marketing (Asia)
McDonald’s

Aseem Puri Sameer Satpathy
CEO Chief Executive -

Unilever Korea Personal Care
ITC Limited India

L RN PNy
Tommy Del Mar Saurabh Singhal
Vice President of Sales &
Marketing Asahi Beverages

Philippines (ABP) DBS Singapore

Executive Director, Head of
Marketing, Consumer Banking

HEAD OF JURY

lg \

Ms Goh Shu Fen

Jury President,

APPIES Asia Pacific 2022

President of the Association of Advertising &
Marketing Singapore (AAMS)

Principal & Co-Founder of R3 Worldwide

| i

Dhiren Amin Akira Mitsumasu

Chief Marketing VP Global Marketing
Officer Asia Japan Airlines

The Kraft Heinz

Company

PN

Pan Huiyan Hazlina Dayangku
Regional Marketing Lead Regional Head Of
Shopee Marketing & Brand
Strategy
Samsonite

- j

L

\

Aashim Malhotra Agatha Yap
VP & MD APAC VP - Marketing
Dole Packaged Foods Scoot Singapore

2

Angelina Villanueva Stephen Molloy
Marketing Director Product Designer, Author,
KFC Asia Speaker

Australia

AND MORE....


https://appies.asia

BEST ASIAPACIFIC
CONTENDERS BY
AGENCIES

(ADVERTISING, DIGITAL, MEDIA,
PR, MARKETING)

Based on 2021 wins at Cannes Lions, Dragons Of Asia, Effie APAC,
Effies Singapore, Festival Of Media APAC, The Drum Awards Digital
Advertising APAC, WARC Awards for Asian Strategy.
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A

Acquire NZ

ADA

ADA Asia Malaysia
AdColony

AiChat

AKQA Melbourne
AnalogFolk Australia
Assembly

Astro Media Solutions

B

Banana design

BBDO Guerrero

BBDO Mumbai

BBDO Shanghai

BBDO Singapore

BBDO Tokyo

BBH China

BBH Singapore
Benchmark Innovation

BI WORLDWIDE

BigCity Promotions India
BLK] Havas

Bloomberg Media Studios
BMF Sydney

Brainchild Communications
Bullseye Advertising

C

CHE Proximity Melbourne
CHE Proximity Sydney
Choojai ka Kalayanamitr
Clemenger BBDO

Colenso BBDO

)
@ CLICK TO SEARCH NOW

D

D*mnfamous Malaysia
DDB Hong Kong

DDB Mudra

DDB New Zealand

DDB Worldwide Hong Kong
Deloitte Digital Melbourne
Dentsu Auckland

Dentsu Craft Tokyo
Dentsu Hong Kong
Dentsu Malaysia

Dentsu One

Dentsu Tokyo

Dentsu Webchutney
Dentsu X Sydney

Digitas Malaysia

Digitz Pakistan

DwiSapta Media Indonesia

E

Edelman Malaysia

Edelman Mumbai

Edelman Sydney

Eliphant

Ensemble Worldwide

Etiga Insurance & Takaful Malaysia

F

Facebook India

FCB Interface Mumbai

FCB Malaysia

Fishermen Integrated
FleishmanHillard

Forsman & Bodenfors Singapore
Freeman APAC

FUSE

FWD Vietnam Life Insurance
Company


https://appies.asia/contenders/
https://appies.asia/contenders/
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G

Geometry Sydney
George P. Johnson Experience
Marketing

GIGIL

GO Communications
Grab

Grab Insurance

GREY Bangladesh

GREY Group Hong Kong
GREY Tokyo

GroupM China

H

Hamster Garage

Havas Media India
Hearts & Science Sydney

Hogarth Worldwide

I

iClick Interactive Asia Group
Limited

IDOTYOU

IHH Healthcare Malaysia
Impact

Initiative Australia
Initiative India

InMobi

Intigus Malaysia

Invictus Blue Malaysia

K
Kingdom Digital Solutions Malaysia

L
Leo Burnett Manila

@
@ CLICK TO SEARCH NOW

Leo Burnett Sydney
Lion and Lion Malaysia
Loops Digital

M

M&C Saatchi

Mé&C Saatchi Performance
Mango Media Group Myanmar
MBM Auckland

McCann Gurgaon

McCann Health Japan
McCann Hong Kong
McCann Shanghai
McCann Singapore
McCann Sydney

McCann Tokyo

McCann Worldgroup India
McCann Worldgroup Singapore
McCann-Erickson Malaysia
MediaCom Brisbane
MediaCom India
MediaCom Malaysia
MediaCom Sydney
MediaCom Thailand
MediaCom Vietnam
Mindshare China
Mindshare India
Mindshare Philippines
Mindshare Sydney
Mindshare Thailand
Mindshareworld Thailand
Ministry XR

Moblaze Vietnam
Momenntum

MRM India

MRM Thailand


https://appies.asia/contenders/
https://appies.asia/contenders/
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MullenLowe S'ng & Partners
My Muscle Chef

N

Naga DDB Tribal
Nippon Design Center
Noir by Entropia

O

Ogilvy Asia

Ogilvy Australia
Ogilvy Brisbane
Ogilvy Hong Kong
Ogilvy India

Ogilvy Islamabad
Ogilvy Karachi

Ogilvy Kuala Lumpur
Ogilvy Manila

Ogilvy Melbourne
Ogilvy Mumbai
Ogilvy Shanghai
Ogilvy Singapore
Ogilvy Sydney

Ogilvy Taipei

Ogilvy Taiwan

OMD Australia

OMD Hong Kong
OMD New Zealand
OMD Taiwan
Omnicom Media Group
Openmind Philippines
OPR Agency Sydney
Orion Digital Malaysia
Orion Social Media (Sarawak)

Q)
{@ CLICK TO SEARCH NOW

P

Perfect Relations India
PETRONAS Dagangan Berhad
Phare Ponleu Selpak

PHD Australia

PHD Hong Kong

PHD Media

PHD Media Auckland

PHD Media Auckland

PHD Taiwan

Pitchblack Partners
Platform 29

Platform GSK

POEM Sydney

Pokkt Thailand

Popkorn Digital

PRISM AUNZ

PT. Maleo Kreatif Indonesia

R

Rakuten Advertising
Red Havas Sydney
Rethink Malaysia
RFI Asia

Ruder Finn Asia

S

Schbang Digital Solution
SERVICEPLAN Korea
Seven & I Holdings

Seven West Media Sydney
Seylan Bank

Shift Integrated

Signpost India

Sinar Karangkraf

SIX Tokyo


https://appies.asia/contenders/
https://appies.asia/contenders/

12

APPIES ASIA-PACIFIC 2022 CONTENDERS

SM Supermalls

Spark44 Sydney

Special Group Australia
Special Group NZ

SQREEM Technologies
Square Circle Events
Stanley St, Auckland
Starcom Indonesia

Starcom Pakistan

Starcom Worldwide Singapore
Starcom Worldwide Taiwan

Streamotion (Kayo Sports and
BINGE)

T

TATA Communications India
TBWA

Team Reactivate

The Clan

The Digital Street

The Huddle Room Philippines
The Leo Group Mumbai

The Monkeys Sydney

The Story Lab

The Womb Communications
Third Shift Media

This Life Cambodia

TikTok Thailand
Transmission

Triad Sri Lanka

Tribes Communication India

U
Universal McCann Sydney

@
@ CLICK TO SEARCH NOW

Vv

Vinda Group SEA

Virtualtech Frontier

VMLY &R Commerce Malaysia
VMLY &R Melbourne

W

W.Ai

Wavemaker

Wavemaker India

Wavemaker Indonesia
Wavemaker Mumbai

Weber Shandwick

WebTV Asia

Wunderman Thompson Bangkok
Wunderman Thompson Manila

Wunderman Thompson Tokyo
WVS Asia

Y
Yahoo

Z
Zenith Taiwan
Zlashy Hong Kong


https://appies.asia/contenders/
https://appies.asia/contenders/
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EFFIE AWARD GOLD WINNER
4 )

Same suils, samée makeé-up, and same hairilyles

Agency GREY Tokyo Client Procter & Gamble Campaign More
Freedom In Job-Hunting Hair Country Japan Category Positive
Change Social Good - Brands

@ CLICK TO WATCH THE VIDEO

@


https://youtu.be/QITTnnHzKdI
https://youtu.be/QITTnnHzKdI
https://youtu.be/QITTnnHzKdI
https://youtu.be/QITTnnHzKdI
https://youtu.be/QITTnnHzKdI
https://youtu.be/QITTnnHzKdI
https://youtu.be/QITTnnHzKdI
https://youtu.be/QITTnnHzKdI
https://youtu.be/QITTnnHzKdI
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EFFIE AWARD GOLD WINNER
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@ CLICK TO WATCH THE VIDEO

Agency GREY Bangladesh Client United Commercial Bank and
ACI Logistics Campaign Project AgroBanking Country Bangladesh
Category Positive Change Social Good - Brands



https://youtu.be/Y_DuTX0a-0Q
https://youtu.be/Y_DuTX0a-0Q
https://youtu.be/Y_DuTX0a-0Q
https://youtu.be/Y_DuTX0a-0Q
https://youtu.be/Y_DuTX0a-0Q
https://youtu.be/Y_DuTX0a-0Q
https://youtu.be/Y_DuTX0a-0Q
https://youtu.be/Y_DuTX0a-0Q
https://youtu.be/Y_DuTX0a-0Q
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EFFIE AWARD GOLD WINNER

{}D CLICK TO WATCH THE VIDEO

@

Agency Ogilvy Islamabad Client Telenor Pakistan Campaign
Naming The Invisible Pakistanis Country Pakistan Category Positive
Change Social Good - Brands


https://youtu.be/KJqWGnsp8rE	
https://youtu.be/KJqWGnsp8rE	
https://youtu.be/KJqWGnsp8rE	
https://youtu.be/KJqWGnsp8rE	
https://youtu.be/KJqWGnsp8rE	
https://youtu.be/KJqWGnsp8rE	
https://youtu.be/KJqWGnsp8rE	
https://youtu.be/KJqWGnsp8rE	
https://youtu.be/KJqWGnsp8rE	
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EFFIE AWARD GOLD WINNER
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Agency The Womb Communications Client Nobel Hygiene India!
Campaign Periods Are Red, Not Blue Country India Category
Healthcare



https://youtu.be/KJqWGnsp8rE	
https://youtu.be/2bgM2Aak-3A
https://youtu.be/2bgM2Aak-3A
https://youtu.be/2bgM2Aak-3A
https://youtu.be/2bgM2Aak-3A
https://youtu.be/2bgM2Aak-3A
https://youtu.be/2bgM2Aak-3A
https://youtu.be/2bgM2Aak-3A
https://youtu.be/2bgM2Aak-3A
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EFFIE AWARD GOLD WINNER

People trust recommendations from

g = ls BT RETU LI 92% more than ads

nielsen

Agency Colenso BBDO Client Skinny Campaign Friend-vertising
Country New Zealand Category IT / Telco

@ CLICK TO WATCH THE VIDEO

@


https://www.youtube.com/watch?v=D_f3XN_osJw
https://www.youtube.com/watch?v=D_f3XN_osJw
https://www.youtube.com/watch?v=D_f3XN_osJw
https://www.youtube.com/watch?v=D_f3XN_osJw
https://www.youtube.com/watch?v=D_f3XN_osJw
https://www.youtube.com/watch?v=D_f3XN_osJw
https://www.youtube.com/watch?v=D_f3XN_osJw
https://www.youtube.com/watch?v=D_f3XN_osJw
https://www.youtube.com/watch?v=D_f3XN_osJw
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EFFIE AWARD GOLD WINNER

SAY WHAT YOU WANT ABOUT AUSSIA

VANTY AR

= TRUMP ADMTS
(am  RUSSIAHELPED
o

'...H

~

MEANWHILE IN
NEW ZEALAND’S ELECTIONS

‘ BECAUSE
YOU COUNT

That's am st

10x

Agency Colenso BBDO Client Skinny Campaign Friend-vertising
Country New Zealand Category IT / Telco

@ CLICK TO WATCH THE VIDEO

@


https://www.youtube.com/watch?v=o4MAugLZaq0	
https://www.youtube.com/watch?v=o4MAugLZaq0	
https://www.youtube.com/watch?v=o4MAugLZaq0	
https://www.youtube.com/watch?v=o4MAugLZaq0	
https://www.youtube.com/watch?v=o4MAugLZaq0	
https://www.youtube.com/watch?v=o4MAugLZaq0	
https://www.youtube.com/watch?v=o4MAugLZaq0	
https://www.youtube.com/watch?v=o4MAugLZaq0	
https://www.youtube.com/watch?v=D_f3XN_osJw

BEST ASIAPACIFIC
CONTENDERS BY
CAMPAIGNS

Based on 2021 wins at Cannes Lions, Dragons Of Asia, Effie APAC,
Effies Singapore, Festival Of Media APAC, The Drum Awards Digital
Advertising APAC, WARC Awards for Asian Strategy.
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A

A Future Without Change

A Star Wars Experience For All

ADA Awakens APAC with Data &
Tech

Bill Payment Reactivation

Bingo! Call Crash

Bliblimart Mobile Campaign Takes

AIA Knows When You Are Sleeping,
AJIA Knows When You Are Awake

AIA Vitality MasterClass

ALDI Good Different

Amazon India - Prime Day
Programming

An Auction That Built Price
Premium

ANZ Financial Wellbeing - The

Project
Art + Technology

Assembly: Global Data &
Technology-Driven Marketing
Services Agency

B

Bayanihan Country

BCF Australia’s Biggest Backyard
Campout

Bear Brand Fortified RTD Tibay
Resistensya Mobile Campaign

Bear Brand Fortified RTD Tibay
Resistensya Mobile Campaign

Beautiful Shit

“Belajar Di Rumah Aja” Campaign
by Ruangguru

Belong Carbon Thumbprint

Berocca - Get Supercharge at 2PM

Beyond The Beauty Of Temperatures

Grocery Shopping from Bricks to
Clicks

Bliblimart Mobile Campaign Takes
Grocery Shopping from Bricks to
Clicks

Blueair: The Indoor Pollution Alert

System

Boost e-Wallet: Giving More During
Tough Times
Boost ePenjana #KasiTambah

#BoostGotYou
Borat grabs Australia by the balls
Breakup Salon

Breeze Liquid: Driving

Personalization at Scale
#BrosInterupted: Raising (BRO)

Awareness (BRO) for Men’s (BRO)

Health through (BRO) Self (BRO)
Assessment
Building insta-worthy Outdoor

Landmarks with Vodka Cruiser

C

Cadbury Easter

Career from Home - Beyond the
confines of HER kitchen

CHECK IN IKEA!

Chinese New Year has to be like
THIS

Code of Conscience - Raoni

Beyond The Label - Belle Helpbot

@
@ CLICKTO SEARCH NOW

Metuktire
Coles Supermarkets “What's For

Dinner’
Continental’s Pantry of Possibilities



https://appies.asia/campaigns.htm
https://www.youtube.com/watch?v=ZfauroMPanA
https://www.youtube.com/watch?v=V90pqyZ3cU8
https://www.youtube.com/watch?v=sQCmgL74DKw
https://www.youtube.com/watch?v=sQCmgL74DKw
https://youtu.be/qNX5DhUU-xs
https://youtu.be/qNX5DhUU-xs
https://www.youtube.com/watch?v=O5hWtPdEgEg
https://www.youtube.com/watch?v=ouzotGX08fY
https://www.youtube.com/watch?v=HdkjMzo5GBg
https://www.youtube.com/watch?v=HdkjMzo5GBg
https://youtu.be/5XqEqOTCP2Q
https://youtu.be/5XqEqOTCP2Q
https://www.youtube.com/watch?v=wE8QPbJXd5c
https://www.youtube.com/watch?v=wE8QPbJXd5c
https://www.youtube.com/watch?v=h56qdhTdyfI
https://www.google.com/imgres?imgurl=https%3A%2F%2Fwww.forwardpmx.com%2Fwp-content%2Fuploads%2F2021%2F09%2FHP_AssemblyLogo.png&imgrefurl=https%3A%2F%2Fwww.forwardpmx.com%2F&tbnid=KHMCnKdZ2YFVNM&vet=12ahUKEwjmysPppeXzAhVvm0sFHXECC4wQMygAegQIARAz..i&docid=0sKegKiY-G8dtM&w=1740&h=248&q=Assembly%3A%20Global%20Data%20%26%20Technology-Driven%20Marketing%20Services%20Agency&ved=2ahUKEwjmysPppeXzAhVvm0sFHXECC4wQMygAegQIARAz
https://www.google.com/imgres?imgurl=https%3A%2F%2Fwww.forwardpmx.com%2Fwp-content%2Fuploads%2F2021%2F09%2FHP_AssemblyLogo.png&imgrefurl=https%3A%2F%2Fwww.forwardpmx.com%2F&tbnid=KHMCnKdZ2YFVNM&vet=12ahUKEwjmysPppeXzAhVvm0sFHXECC4wQMygAegQIARAz..i&docid=0sKegKiY-G8dtM&w=1740&h=248&q=Assembly%3A%20Global%20Data%20%26%20Technology-Driven%20Marketing%20Services%20Agency&ved=2ahUKEwjmysPppeXzAhVvm0sFHXECC4wQMygAegQIARAz
https://www.google.com/imgres?imgurl=https%3A%2F%2Fwww.forwardpmx.com%2Fwp-content%2Fuploads%2F2021%2F09%2FHP_AssemblyLogo.png&imgrefurl=https%3A%2F%2Fwww.forwardpmx.com%2F&tbnid=KHMCnKdZ2YFVNM&vet=12ahUKEwjmysPppeXzAhVvm0sFHXECC4wQMygAegQIARAz..i&docid=0sKegKiY-G8dtM&w=1740&h=248&q=Assembly%3A%20Global%20Data%20%26%20Technology-Driven%20Marketing%20Services%20Agency&ved=2ahUKEwjmysPppeXzAhVvm0sFHXECC4wQMygAegQIARAz
https://www.google.com/imgres?imgurl=https%3A%2F%2Fassets-eaglenews.s3.ap-northeast-1.amazonaws.com%2F2020%2F04%2FMagnolia-photo.jpg&imgrefurl=https%3A%2F%2Fwww.eaglenews.ph%2Fmagnolia-offers-fresh-chicken-delivery-for-communities-affected-by-quarantine%2F&tbnid=R4-_waUQcnIuLM&vet=12ahUKEwjyko-dneXzAhXlDbcAHQQiBw4QMygKegQIARBJ..i&docid=MTdCXFqFVX59kM&w=854&h=641&q=Bayanihan%20Country%20magnolia%20chicken%20ad&ved=2ahUKEwjyko-dneXzAhXlDbcAHQQiBw4QMygKegQIARBJ
https://www.youtube.com/watch?v=-bvWwzd1F9s
https://www.youtube.com/watch?v=-bvWwzd1F9s
https://www.youtube.com/watch?v=vWVy7kILKI0
https://www.youtube.com/watch?v=vWVy7kILKI0
https://www.youtube.com/watch?v=vWVy7kILKI0
https://www.youtube.com/watch?v=vWVy7kILKI0
https://www.youtube.com/watch?v=MDSdxo6TWdQ
https://youtu.be/byiORLuYgqY
https://youtu.be/byiORLuYgqY
https://youtu.be/ot4diZoOtA4
https://www.youtube.com/watch?v=yNsDsfFKD6s
https://www.apaceffie.com/images/default-source/2019-Winners/Silver/the-beauty-of-temperature.png?sfvrsn=0
https://www.youtube.com/watch?v=ZsCs5D4TC0s
https://youtu.be/NM6HmOa98Vc
https://www.indiawest.com/what-happens-when-ranveer-singh-crashes-a-video-call-bingoconnecting/video_2771ec3e-affa-11ea-8175-1fa825d90781.html
https://www.youtube.com/watch?v=TUJs2vYQvko
https://www.youtube.com/watch?v=TUJs2vYQvko
https://www.youtube.com/watch?v=TUJs2vYQvko
https://www.youtube.com/watch?v=TUJs2vYQvko
https://www.youtube.com/watch?v=TUJs2vYQvko
https://www.youtube.com/watch?v=TUJs2vYQvko
https://www.mmaglobal.com/case-study-hub/case_studies/view/64219
https://www.mmaglobal.com/case-study-hub/case_studies/view/64219
https://www.google.com/imgres?imgurl=https%3A%2F%2Fada-asia.com%2Fwp-content%2Fuploads%2F2019%2F07%2F600x388_Boost_Thumbnail.jpg&imgrefurl=https%3A%2F%2Fada-asia.com%2Fagile-adaptation-boost-ewallet-case-study%2F&tbnid=w8kFlw_-Si-CjM&vet=12ahUKEwi56NmqpOXzAhVBXCsKHdu0BW8QMygAegQIARAR..i&docid=QWvJPHzuVlSj7M&w=600&h=388&q=Boost%20e-Wallet%3A%20Giving%20More%20During%20Tough%20Times%20ada&ved=2ahUKEwi56NmqpOXzAhVBXCsKHdu0BW8QMygAegQIARAR
https://www.google.com/imgres?imgurl=https%3A%2F%2Fada-asia.com%2Fwp-content%2Fuploads%2F2019%2F07%2F600x388_Boost_Thumbnail.jpg&imgrefurl=https%3A%2F%2Fada-asia.com%2Fagile-adaptation-boost-ewallet-case-study%2F&tbnid=w8kFlw_-Si-CjM&vet=12ahUKEwi56NmqpOXzAhVBXCsKHdu0BW8QMygAegQIARAR..i&docid=QWvJPHzuVlSj7M&w=600&h=388&q=Boost%20e-Wallet%3A%20Giving%20More%20During%20Tough%20Times%20ada&ved=2ahUKEwi56NmqpOXzAhVBXCsKHdu0BW8QMygAegQIARAR
https://youtu.be/p1BpsJmnBKQ
https://www.youtube.com/watch?v=ZF-aCkTbPPU
https://www.youtube.com/watch?v=2mq4BKhTpkU
https://www.youtube.com/watch?v=2mq4BKhTpkU
https://youtu.be/6TmGI8BWwDk
https://youtu.be/6TmGI8BWwDk
https://youtu.be/6TmGI8BWwDk
https://youtu.be/6TmGI8BWwDk
file://localhost/Controversial%20Ad%20https/::www.smh.com.au:business:consumer-affairs:vodka-cruiser-instagram-ad-poured-down-the-drain-after-cancer-council-complaint-20170719-gxebfx.html
file://localhost/Controversial%20Ad%20https/::www.smh.com.au:business:consumer-affairs:vodka-cruiser-instagram-ad-poured-down-the-drain-after-cancer-council-complaint-20170719-gxebfx.html
https://youtu.be/4jRgfAlfdZc
https://youtu.be/0jxCWJJd1Pg
https://youtu.be/0jxCWJJd1Pg
https://www.youtube.com/watch?v=RMbFrMBoLxM
https://youtu.be/6L-EZazMkAk
https://youtu.be/6L-EZazMkAk
https://www.youtube.com/watch?v=a-sMb-C7ZlM
https://www.youtube.com/watch?v=a-sMb-C7ZlM
https://www.youtube.com/watch?v=oPBtLgpf0Ls
https://www.youtube.com/watch?v=oPBtLgpf0Ls
https://www.google.com/imgres?imgurl=https%3A%2F%2Ffoodmag.com.au%2Fwp-content%2Fuploads%2F2017%2F02%2Fcontinental.jpg&imgrefurl=https%3A%2F%2Fwww.foodmag.com.au%2Fcontinental-working-to-eliminate-food-waste%2F&tbnid=HlgNUd_XoXxsoM&vet=12ahUKEwiTsLGMmuXzAhVkjksFHSnGByYQMygFegQIARAb..i&docid=QijlLVKs6FIc-M&w=273&h=210&q=Continental%20Pantry%20of%20Possibilities%20continental%20australia&ved=2ahUKEwiTsLGMmuXzAhVkjksFHSnGByYQMygFegQIARAb
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Creating the Perfect Marriage
Between Brand & Performance
Curing Homesickness

D

Deklarasi Anak Malaysia

Delivering hygiene one meal at a
time

Delivering On The Digital Future
ABM Campaign

Destination Menu by Thai Catering

#DeliveryDance TikTok Challenge

DIGI Footbraille

Do Something New, New Zealand

Doritos AR Quest: A sensory
experience that transformed
AdTech in the Philippines

Dot Go. The First Customizable
Object Recognition App For The
Visually Impaired

Dove - Put Pleasure First

Dove #Stopthebeautytest

dtac Call Me VDO First Voice Detect

Banner

E

e-Penjana #KasiTambah

Eating Up With Hannashians - A
Week With My Muscle Chef

Esc Therapy

F

F&IN Organises Mass Mamak
Gathering - During Lockdown.

F&N Organises Mass Mamak
Gathering - During Lockdown.

@
@ CLICKTO SEARCH NOW

Flixonase harnessed allergy season
using real-time data and IOT

Food Influencers Tasting Dog Food

Four Second Reviews

Friend-vertising

Friend-vertising

G

Good Morning World

Goodday Seleb-Raya: Malaysia’s
First- Ever webAR 3D Celebrity
Experience

Grab CNY 2020: HUATever You
Want, Grab Got.

Grab Insurance - Nice Audiences,
Big Results

Grab Personalised Impact Reports

Grab Thank You Basket

GrabFood Delivery Doodles

H

Halodoc: Innovative response to
fight the pandemic in Indonesia

Handwashing Challenge

Health Insurance For The Healthy

Heart Baker: Love triumphs over
taboos

Hot vs Cold

How a 130-year old brand found
new ways to activate expert
audiences and succeeded

How A Koala Revitalised Insurance

How a Micro Moment-Based
Account-Based Marketing
Approach Revolutionised the Oil
and Gas Industry



https://www.digitaladvertisingawards.asia/thedrumawardsfordigitaladvertisingapac2021/en/page/results?nomination=5f19-unhcr:-rigour-in-regularity-for-fundraising
https://www.digitaladvertisingawards.asia/thedrumawardsfordigitaladvertisingapac2021/en/page/results?nomination=5f19-unhcr:-rigour-in-regularity-for-fundraising
https://www.schf.org.au/our-impact/curing
https://youtu.be/qglri5MEd3M
https://www.youtube.com/watch?v=iLA5E_bbBcU
https://www.youtube.com/watch?v=iLA5E_bbBcU
https://www.adforum.com/creative-work/ad/player/34633860/destination-menu/thai-airways
https://www.youtube.com/watch?v=bxV_R3-CBzo
https://www.youtube.com/watch?v=W_wxN79Fui0
https://www.youtube.com/watch?v=hpYQELQtvBo
https://www.vrowl.io/reality_check/doritos-doritos-quest/
https://www.vrowl.io/reality_check/doritos-doritos-quest/
https://www.vrowl.io/reality_check/doritos-doritos-quest/
https://www.adforum.com/creative-work/ad/player/34638700/dot-go-the-first-customizable-object-recognition-app-for-the-visually-impaired/dot-incorporation
https://www.adforum.com/creative-work/ad/player/34638700/dot-go-the-first-customizable-object-recognition-app-for-the-visually-impaired/dot-incorporation
https://www.adforum.com/creative-work/ad/player/34638700/dot-go-the-first-customizable-object-recognition-app-for-the-visually-impaired/dot-incorporation
https://www.youtube.com/watch?v=CB_pkR4MDWE
https://www.youtube.com/watch?v=jEpTa2cMl_I
https://www.youtube.com/watch?v=FuRM1VcgjaM
https://www.youtube.com/watch?v=FuRM1VcgjaM
https://evessio.s3.amazonaws.com/customer/c7291eef-3756-4541-a0fa-706fedea3c43/event/dc3b7916-1823-4f5f-ab18-a63e8ef7cf4d/responses/a83bac09-27a1-4762-8ccd-7770e9566519/B2E4C2BFR5FNG4G_My_Muscle_Chef_The_Drum_DADI.png
https://evessio.s3.amazonaws.com/customer/c7291eef-3756-4541-a0fa-706fedea3c43/event/dc3b7916-1823-4f5f-ab18-a63e8ef7cf4d/responses/a83bac09-27a1-4762-8ccd-7770e9566519/B2E4C2BFR5FNG4G_My_Muscle_Chef_The_Drum_DADI.png
https://www.youtube.com/watch?v=SO9UoNPBzOE
https://youtu.be/GlAjJzqTc9k
https://youtu.be/GlAjJzqTc9k
https://youtu.be/GlAjJzqTc9k
https://youtu.be/GlAjJzqTc9k
https://www2.spikes.asia/winners/2018/media/entry.cfm?entryid=5292&award=4
https://www2.spikes.asia/winners/2018/media/entry.cfm?entryid=5292&award=4
https://www.youtube.com/watch?v=dCOW851K4Ck
https://youtu.be/pZuyz3ZHt8Q
https://www.youtube.com/watch?v=D_f3XN_osJw
https://www.youtube.com/watch?v=MI902It_XJ0
https://youtu.be/QenSdr1eb-o?list=PLG6IC2i5BIk7s0VYQz4WzNU9UIImAt5Qs
https://youtu.be/RZiglJt2Baw
https://youtu.be/RZiglJt2Baw
https://youtu.be/RZiglJt2Baw
https://youtu.be/6jKTXNN05JQ
https://youtu.be/6jKTXNN05JQ
https://www.digitaladvertisingawards.asia/thedrumawardsfordigitaladvertisingapac2021/en/page/results?nomination=94a8-grab-insurance-nice-audiences-big-results
https://www.digitaladvertisingawards.asia/thedrumawardsfordigitaladvertisingapac2021/en/page/results?nomination=94a8-grab-insurance-nice-audiences-big-results
https://micdn-13a1c.kxcdn.com/images/sg/content-images/grab_social_impact_report.jpg
https://youtu.be/45tWJ8-vCHk
https://www.youtube.com/watch?v=D5SUzVTGYkw
https://www.youtube.com/watch?v=3toLD9nHbgY
https://www.youtube.com/watch?v=3toLD9nHbgY
https://www.youtube.com/watch?v=PCMvrUjx0Kg
https://youtu.be/gB1llx8O7EE
https://youtu.be/o3eV10f2_Do
https://youtu.be/o3eV10f2_Do
https://youtu.be/3EDl09-Ogew
https://belovedbrands.wordpress.com/case-studies/
https://belovedbrands.wordpress.com/case-studies/
https://belovedbrands.wordpress.com/case-studies/
https://www.youtube.com/watch?v=cA_QDIWcgBg
https://www.mbaskool.com/marketing-mix/products/16837-petronas.html
https://www.mbaskool.com/marketing-mix/products/16837-petronas.html
https://www.mbaskool.com/marketing-mix/products/16837-petronas.html
https://www.mbaskool.com/marketing-mix/products/16837-petronas.html
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How Australian design tech unicorn

Canva increased revenue from its
affiliate program by 615% with

Impact
How our Pizza Heart won the hearts

of Malaysians
How we used toxic masculinity to
save lives and RM?2mil in PR value.

100 Pronunciations, 1 Solution

I

iClick’s Global Account
Management Team - Rising Team
to Watch

IKEA FEftertrada: Style For All

India Gate Basmati Rice:
#Shareameal - "We Are Hope’
Campaign

India! Periods Are Red, Not Blue

Invest Malaysia

IPC Live Shopping Fiesta

J
Jobs That Matter

Jumanji-The Next Level

K

Kentucky Fried Crossing

KFC Australia’s Long Term Success
KFC Bucket Ball

KFEC Weddings

#KitaDLL

L
L’Oreal helps Indonesians #StandUp

against Street Harassment

@
@ CLICKTO SEARCH NOW

La Mer “EyesFeelBright” Brand
Campaign

LG Master Cool Series — The Sleep
Over

Lifebuoy arms Indonesians against
COVID with the power of real-
time data

Lion And Lion Cny Give-Back Store

Live A Little Freer

Live Life Unplugged

LOST

M

MAE-ke It ONG

Making India Talk About Insurance

Malaysia Jobs That Matter

McChinese Lessons

McClassroom

Meddle In The New Zealand
Election

Melting Power Distance

Menulog Snoop Launch

MeReka Merdeka by Celcom

Michelin Impossible

MILO Philippines Home Court

Mobile Augmented Reality Dials Up

Brand Love for Coca-Cola
More Freedom In Job-Hunting Hair
More Than Just A Cook
Mori Building Urban Lab
Muiji Advertising, 2020 “Pleasant,
Somehow”
My Abu Dhabi Adventure

N
Naming The Invisible Pakistanis
Nando’s Re-Celebrate 2020



https://www.youtube.com/watch?v=Ep21f3ncvBk
https://www.youtube.com/watch?v=Ep21f3ncvBk
https://www.youtube.com/watch?v=Ep21f3ncvBk
https://www.youtube.com/watch?v=Ep21f3ncvBk
https://youtu.be/lQW3VPhf8R0
https://youtu.be/lQW3VPhf8R0
https://youtu.be/j8EYSKL7UEo
https://youtu.be/j8EYSKL7UEo
https://youtu.be/m6yNmnDqs1s
https://www.digitaladvertisingawards.asia/thedrumawardsfordigitaladvertisingapac2021/en/page/results?nomination=6e5a-iclick-s-global-account-management-team-rising-team-to-watch
https://www.digitaladvertisingawards.asia/thedrumawardsfordigitaladvertisingapac2021/en/page/results?nomination=6e5a-iclick-s-global-account-management-team-rising-team-to-watch
https://www.digitaladvertisingawards.asia/thedrumawardsfordigitaladvertisingapac2021/en/page/results?nomination=6e5a-iclick-s-global-account-management-team-rising-team-to-watch
https://www.youtube.com/watch?v=wRGXdznGJRs
https://www.youtube.com/watch?v=ZUPcu7xJ3Ac
https://www.youtube.com/watch?v=ZUPcu7xJ3Ac
https://www.youtube.com/watch?v=ZUPcu7xJ3Ac
https://youtu.be/2bgM2Aak-3A
https://www.youtube.com/watch?v=YhxS-Sc1n6w
https://www.youtube.com/watch?v=T7oin2KO5vo
https://youtu.be/Xdx3wuiIfJc
https://www.facebook.com/OMD.APAC/photos/a.1497250233843254/2849805235254407/
https://youtu.be/hniRWoNzkYo
https://www.facebook.com/OgilvyAsia/videos/575189097052471/
https://fb.watch/8QGGqmzDaA/
https://www.youtube.com/watch?v=AiKAmorCA54
https://www.youtube.com/watch?v=H3_RxSBdKuE
https://www.youtube.com/watch?v=tXyI8opknoo
https://www.youtube.com/watch?v=tXyI8opknoo
https://www.youtube.com/watch?v=oxEDeBmjamo
https://www.youtube.com/watch?v=oxEDeBmjamo
https://youtu.be/ysZZoSjMYuY
https://youtu.be/ysZZoSjMYuY
https://www.youtube.com/watch?v=2ZIZ8sZD0-s
https://www.youtube.com/watch?v=2ZIZ8sZD0-s
https://www.youtube.com/watch?v=2ZIZ8sZD0-s
https://campaignbriefasia.com/2021/02/09/lion-lion-raises-funds-for-frontliners-in-malaysia-this-chinese-new-year-with-give-back-e-commerce-store/
https://www.youtube.com/watch?v=Vk6juE2UQ30
https://www.youtube.com/watch?v=VTA0WED_eJc
https://www.youtube.com/watch?v=Vz6jhh_8UwM
https://youtu.be/Zo2lL35OXqY
https://www.youtube.com/watch?v=MuChHcNf6n4
https://vimeo.com/329067211
https://www.youtube.com/watch?v=91tAIdlOWBw
https://www.youtube.com/watch?v=o4MAugLZaq0
https://www.youtube.com/watch?v=o4MAugLZaq0
https://youtu.be/5yotMkuVvoU
https://youtu.be/BtIJIQv-CKg
https://youtu.be/5G2lr-dUKK4
https://youtu.be/z6EReGC6-60
https://www.youtube.com/watch?v=3u9SLQKGiGM
https://www.youtube.com/watch?v=ZwsDMhw8CUg
https://www.youtube.com/watch?v=ZwsDMhw8CUg
https://youtu.be/QITTnnHzKdI
https://www.youtube.com/watch?v=oJw2QUstnyg
https://www.youtube.com/watch?v=OkxIQICuTJk
https://www.youtube.com/watch?v=GoAMG89S8Ac
https://www.youtube.com/watch?v=GoAMG89S8Ac
https://www.youtube.com/watch?v=6xP5VlanoAw
https://youtu.be/KJqWGnsp8rE
https://www.youtube.com/watch?v=V_54ToPPRkU
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Nippon Paint Gets People
“Listening” to Their Walls

No Home Address

Not Just A Cadbury Ad

NZ Says 39

#Notjustacadburyad

9x16” Stores

O
Only True Fans Get It

P

Parent Faming

Pedigree - #FeedTheStray

PETRONAS Primax 97 with Pro-
Race Launch

Pitvertising

Pizza Hut X IKEA Meatball Pizza

Pizza Hut: Female Gamers” New
Hero

Please Arrest Me

Pocky The Gift

Project AgroBanking

Project Free Period

Project UNI-FORM

PrOmile;

Prospectus Thailand

PRUMYy Critical Care - Critical
Illness Doesn’t Discriminate

R

Rebel Rebel, How Could They
know?

rebel Rookies — Backyard Edition

Red Label - Taste Of Togetherness

Regrowing The ‘Mo
Resolving Millennials” Dilemma

@
@ CLICKTO SEARCH NOW

Through Bunga’s Secret Garden
Reverse Engineering sales funnel to
close RM 1.5Billion+ Property Sales

S

Samsung Microcodes

SAS AU Drives Defender Growth

Secret Menu

See Stress Differently

Share The Load For Equal Sleep

Stay Home Miles Exchange

Stella Artois — Australian Open

Stop The Beauty Test

Streamotion (Kayo Sports and
BINGE)

Super Seram Sale

Swintopia - Swinburne University
of Technology

7-Eleven Slurpee’s In-Game Mobile
Strategy Delivers More Than
Brainfreeze

T

Tally

Texas Glazed Herb & Garlic

The 8-Bit Journo

The Better Half Recipes

The Continuously Changing Brand
Identity “Shiseido Karakusa”

The Dance

The Dissolving Bottle

The First BCA Expoversary Online
2021

The Future of Finance Delivered

The Galactic Bottles

The Great Fresh Food Migration

The HP Speaker Series



https://youtu.be/jknKoLRHnd4
https://youtu.be/jknKoLRHnd4
https://vimeo.com/554119034
https://youtu.be/gBWLm6Sx1WI
https://www.youtube.com/watch?v=N1UvyzpXQZY
https://www.youtube.com/watch?v=gBWLm6Sx1WI&t=15s
https://www.adforum.com/creative-work/ad/player/34636226/9x16-stores/visa
https://www.facebook.com/singtel/videos/only-true-fans-get-it/451492565406158/
https://youtu.be/piohRBLld8w
https://www.youtube.com/watch?v=itir_Zn_HM0
https://youtu.be/igweN1scxlM
https://youtu.be/igweN1scxlM
https://www.youtube.com/watch?v=Hmm4Xmv71Xw
https://www.youtube.com/watch?v=-E0ksRoiWIA
https://www.adforum.com/creative-work/ad/player/34632832/pizza-hut-female-gamers-new-hero/pizza-hut
https://www.adforum.com/creative-work/ad/player/34632832/pizza-hut-female-gamers-new-hero/pizza-hut
https://www.youtube.com/watch?v=GkCIkZzu7kg
https://www.youtube.com/watch?v=rw8LFavUv0k
https://youtu.be/Y_DuTX0a-0Q
https://www.youtube.com/watch?v=MWMPx0bLaT4
https://www.youtube.com/watch?v=W7VOPNiMjPA
https://www.youtube.com/watch?v=4zMxS3BMpoY
https://www.youtube.com/watch?v=_b6gdeNNKjo
https://youtu.be/DQVYUPw4n88
https://youtu.be/DQVYUPw4n88
https://youtu.be/Waf_IAsJu0g
https://youtu.be/Waf_IAsJu0g
https://www.youtube.com/watch?v=oUuYpS_q1s4
https://www.facebook.com/ogilvy/videos/brooke-bond-red-label-tea-ogilvy-india-teamed-up-to-show-that-connections-can-br/1178893155874198/
https://youtu.be/CKrQNM5z_Qk
https://youtu.be/ljbStHQW3Ps
https://youtu.be/ljbStHQW3Ps
https://youtu.be/F5tEhnBle64
https://youtu.be/F5tEhnBle64
https://www.youtube.com/watch?v=33aifRw-RhA
https://youtu.be/OR-N0VXYcUo
https://youtu.be/WWdE8BOw8L0
https://www.youtube.com/watch?v=RUmSDJ7gMv4
https://www.youtube.com/watch?v=QAxm23SjHDo
https://www.youtube.com/watch?v=ZtJFAXwqWSY
https://www.youtube.com/watch?v=EOuxDKX7py4
https://www.youtube.com/watch?v=jEpTa2cMl_I
https://www.scriling.com/streamotion-activate/
https://www.scriling.com/streamotion-activate/
https://youtu.be/xDaxaRyjGbg
https://www.youtube.com/watch?v=QCa8Kah7WrI
https://www.youtube.com/watch?v=QCa8Kah7WrI
https://evessio.s3.amazonaws.com/customer/c7291eef-3756-4541-a0fa-706fedea3c43/event/dc3b7916-1823-4f5f-ab18-a63e8ef7cf4d/responses/83a2765e-f6b3-4de7-b821-dbf476d62d48/EPWW53VE617SED0_7-Eleven.png
https://evessio.s3.amazonaws.com/customer/c7291eef-3756-4541-a0fa-706fedea3c43/event/dc3b7916-1823-4f5f-ab18-a63e8ef7cf4d/responses/83a2765e-f6b3-4de7-b821-dbf476d62d48/EPWW53VE617SED0_7-Eleven.png
https://evessio.s3.amazonaws.com/customer/c7291eef-3756-4541-a0fa-706fedea3c43/event/dc3b7916-1823-4f5f-ab18-a63e8ef7cf4d/responses/83a2765e-f6b3-4de7-b821-dbf476d62d48/EPWW53VE617SED0_7-Eleven.png
https://youtu.be/cKAPnzfqVfY
https://youtu.be/z0cGexyus60
https://www.youtube.com/watch?v=g1jQXgfaLXE
https://www.youtube.com/watch?v=gAwW4egTno8
https://youtu.be/YlG62qDrijQ
https://youtu.be/YlG62qDrijQ
https://youtu.be/ss_WKXpJ5l8
https://youtu.be/p_INHgLLBD8
https://youtu.be/vE3J1MPhcfc
https://youtu.be/vE3J1MPhcfc
https://youtu.be/jX212aVQqS8
https://www.campaignasia.com/video/witness-the-miracle-of-aldis-great-fresh-food-migration/463580
https://youtu.be/4kaH2CQ_6nI
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The journey To UPI Adoption Y
The New Dawn Yakushima Treasure Another Live
The Promise: Last Sandwich From Yakushima
Generation Yili Satine’s Organic Hub
The Pulse of Digitalization YouTube: Give Thanks With Me

The Punishing Signal

The Unsaid - Waka Kotahi NZ
Transport Agency

The World’s 1st Al Manga

Tiger Virtual Street Food Festival

TikTok Songkran Stranger - First
immersive movie experience that
You can be part of it

TikTokable Mall

Together We Are Free

TRAIN'ing

Turning Packaging Into Pop Culture

#ThankYoulndianTruckers -
Praying For Your Safety

U

UNHCR: Rigour in Regularity for
Fundraising

Uni-Form

Unknown Explored

UnMasking Goddesses with
WonderDewi

W

Whatever

When Pepsi provided 2.5 Million
meals to the restaurant workers
this Lockdown

Who Made Beer The Boss of

Summer?
WONDA Defines A New Class

@
@ CLICKTO SEARCH NOW


https://www.google.com/url?sa=i&url=https%3A%2F%2Fsponsored.bloomberg.com%2Fcampaign%2Fbrand-hong-kong%2Fintroducing-the-new-dawn&psig=AOvVaw1Hh97UKtysUgtUBP1UWYFe&ust=1635242939445000&source=images&cd=vfe&ved=0CAsQjRxqFwoTCODk0_io5fMCFQAAAAAdAAAAABAD
https://www.youtube.com/watch?v=aYSlLnyQx10
https://www.youtube.com/watch?v=aYSlLnyQx10
https://www.youtube.com/watch?v=AntAs_aKOeM
https://www.youtube.com/watch?v=TOWs1qgMHaQ
https://www.youtube.com/watch?v=l1656IGNWG0
https://www.youtube.com/watch?v=l1656IGNWG0
https://youtu.be/v_Grj_Eez9Y
https://youtu.be/-ZLdFfCI1kA
https://vimeo.com/540481077
https://vimeo.com/540481077
https://vimeo.com/540481077
https://youtu.be/m-LbdHDeyJY
https://www.exchange4media.com/advertising-news/nobel-hygiene-unveils-giftazadi-campaign-for-friends-adult-diapers-109589.html
https://cdn.entries.clios.com/ems_media/64/1865/95318/IEHTYneYuhcS6MA1SJOXgTNel4J1-VcNTa40B98KRtAv_ems720p.mp4
https://www.youtube.com/watch?v=mQFJD63_hHs
https://www.youtube.com/watch?v=tqijN5GC5HI
https://www.youtube.com/watch?v=tqijN5GC5HI
https://evessio.s3.amazonaws.com/customer/c7291eef-3756-4541-a0fa-706fedea3c43/event/dc3b7916-1823-4f5f-ab18-a63e8ef7cf4d/responses/c2b2e5c3-7ec6-4b07-819b-8d7e5f98c24a/U02JWGNXATO8F9J_Yahoo_Syria_3_1200x627.png
https://evessio.s3.amazonaws.com/customer/c7291eef-3756-4541-a0fa-706fedea3c43/event/dc3b7916-1823-4f5f-ab18-a63e8ef7cf4d/responses/c2b2e5c3-7ec6-4b07-819b-8d7e5f98c24a/U02JWGNXATO8F9J_Yahoo_Syria_3_1200x627.png
https://www.youtube.com/watch?v=W7VOPNiMjPA
https://www.youtube.com/watch?v=PGj48aTQQcM
https://youtu.be/JTf0VUKPKj8
https://youtu.be/JTf0VUKPKj8
https://www.youtube.com/watch?v=BoVS5Yq_H18
https://www.mmaglobal.com/case-study-hub/case_studies/view/64077
https://www.mmaglobal.com/case-study-hub/case_studies/view/64077
https://www.mmaglobal.com/case-study-hub/case_studies/view/64077
https://www.adforum.com/creative-work/ad/player/34632825/who-made-beer-the-boss-of-summer/canadian-club
https://www.adforum.com/creative-work/ad/player/34632825/who-made-beer-the-boss-of-summer/canadian-club
https://youtu.be/dgco05odYEk
https://youtu.be/XGbArTZTN4Q
https://youtu.be/XGbArTZTN4Q
https://www.digitalmediaawards-china.com/en_cap_nominees/yili-satines-organic-hub/
https://youtu.be/FLdlxzAqvvE

25
APPIES ASIA-PACIFIC 2022 CONTENDERS

ut N
MALAYSIA’S FHIET A_._I*EHHCEET

——

i
[

(=}
[FH]
2
=
Ll
==
—_
=
2
=T
=
o
—_
=
(=)
—
[}
i

READ
MORE

Agency Entropia Client PepsiCo Malaysia Campaign
#PepsiBoldTalent TikTok challenge Country Malaysia



https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.entropia.com/media/entropia-wins-most-effective-media-agency-at-the-drum-digital-advertising-awards-apac.html
https://www.entropia.com/media/entropia-wins-record-20-advertising-and-industry-awards.html
https://adobomagazine.com/campaign-spotlight/campaign-spotlight-pepsico-creates-malaysias-first-ar-concert-on-a-bottle-with-siti-nordiana-and-pepsiboldtalent-winners/
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
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Agency Dentsu Webchutney Client Vice Campaign 8-Bit Journo
Country India



https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
https://www.afaqs.com/news/advertising/dentsu-webchutney-brings-in-two-lions-for-8-bit-journo-campaign
https://www.youtube.com/watch?v=nyAAdMPkbPk&t=2s
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Agency ada Client Awake Asia Campaign ADA Awakens APAC
with Data & Tech County/Region Asia-Pacific



https://www.youtube.com/watch?v=sQCmgL74DKw
https://www.youtube.com/watch?v=sQCmgL74DKw
https://www.youtube.com/watch?v=sQCmgL74DKw
https://www.youtube.com/watch?v=sQCmgL74DKw
https://www.youtube.com/watch?v=sQCmgL74DKw
https://www.youtube.com/watch?v=sQCmgL74DKw
https://www.youtube.com/watch?v=sQCmgL74DKw
https://www.youtube.com/watch?v=sQCmgL74DKw
https://ada-asia.com/awake-asia-merges-with-ada-to-unleash-end-to-end-ecommerce-across-10-countries/
https://www.youtube.com/watch?v=sQCmgL74DKw
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Agency Mullenlowe Philippines Client Unilever Philippines
Campaign Closeup #FreeToLove Country Philippines


https://www.youtube.com/watch?v=LT6jBnubWgs
https://www.youtube.com/watch?v=LT6jBnubWgs
https://www.youtube.com/watch?v=LT6jBnubWgs
https://www.youtube.com/watch?v=LT6jBnubWgs
https://www.youtube.com/watch?v=LT6jBnubWgs
https://www.youtube.com/watch?v=LT6jBnubWgs
https://www.youtube.com/watch?v=LT6jBnubWgs
https://www.youtube.com/watch?v=LT6jBnubWgs
https://www.youtube.com/watch?v=LT6jBnubWgs
https://adobomagazine.com/campaign-spotlight/campaign-spotlight-love-truly-defeats-all-obstacles-and-it-shows-in-more-ways-than-one-with-closeups-freetolove-campaign-with-mullenlowe-ph/
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CLICK TO WATCH THE VIDEO

READ

fr¢ed  The Drum.

Agency FCB Kuala Lumpur Client RHB Bank Campaign Heart Baker
Country Malaysia



https://www.youtube.com/watch?v=6C3O3IEGXv8
https://www.youtube.com/watch?v=6C3O3IEGXv8
https://www.youtube.com/watch?v=6C3O3IEGXv8
https://www.youtube.com/watch?v=6C3O3IEGXv8
https://www.youtube.com/watch?v=6C3O3IEGXv8
https://www.youtube.com/watch?v=6C3O3IEGXv8
https://www.youtube.com/watch?v=6C3O3IEGXv8
https://www.youtube.com/watch?v=6C3O3IEGXv8
https://www.youtube.com/watch?v=6C3O3IEGXv8
https://www.thedrum.com/creative-works/project/fcb-rhb-bank-heart-baker-0
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Agency Edelman Asia Client Singapore Prison Service Campaign
The Test Country Singapore



https://www.youtube.com/watch?v=knDRqi0zBXg
https://www.youtube.com/watch?v=knDRqi0zBXg
https://www.youtube.com/watch?v=knDRqi0zBXg
https://www.youtube.com/watch?v=knDRqi0zBXg
https://www.youtube.com/watch?v=knDRqi0zBXg
https://www.youtube.com/watch?v=knDRqi0zBXg
https://www.youtube.com/watch?v=knDRqi0zBXg
https://www.youtube.com/watch?v=knDRqi0zBXg
https://www.youtube.com/watch?v=knDRqi0zBXg
https://www.prweek.com/article/1697552/edelman-launches-nationwide-campaign-singapore-prison-service

BEST ASIAPACIFIC
CONTENDERS BY
BRANDS

Based on 2021 wins at Cannes Lions, Dragons Of Asia, Effie APAC,
Effies Singapore, Festival Of Media APAC, The Drum Awards Digital
Advertising APAC, WARC Awards for Asian Strategy.
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A

AA Insurance

Abans PLC

Abu Dhabi DCT

Active Wheel

Adobe Systems India
Advanced Micro Devices

Affin Bank

AIA Indonesia (PT. AIA Financial)
AIA Malaysia

ALDI Australia

Alibaba Cloud

Amazon Prime Day

Amazon Prime Videos
Anheuser-Busch InBev

ANZ Brand

ARC Refreshments Corporation
Audi Taiwan

B

Bank Central Asia (BCA), Indonesia
BCF

Beam Suntory

Belong

Berocca

Bill & Melinda Gates Foundation
Bill and Melinda Gates Foundation
Blueair

Bonds

Boost

Brand Hong Kong

Breeze

Burger King

C
Canara HSBC OBC Life Insurance
Canva

@
@ CLICK TO SEARCH NOW

Celcom Axiata Berhad

Ceylon Biscuits (Munchee)

Cigna Insurance Public Company
Limited, Thailand

Cigna International Corporation

CIMB Bank

Clear

Coca-Cola Malaysia

Coles

Continental

Coway

D

Dalmia Bharat

DBS Hong Kong

Digi Telecommunications
Disney Studios

Doritos Philippines

DOT

Dove

dtac

E

East Japan Railway Company

Easypaisa

Edelweiss Financial Services

EFU Life Assurance

Envictus International Holdings
Limited

EquitiesFirst

Etika

Etika Beverages

Every Kiwi Vote Counts
Ezaki Glico Co. Ltd.


https://appies.asia/contenders/
https://appies.asia/contenders/
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F

F&N Beverages Marketing

Friso

Furry’s Kitchen

FWD Vietnam Life Insurance
Company

55Haitao, Clinique

G

GE Healthcare
GlaxoSmithKline (GSK)
Globe Telecom

Google China

GoPro

Grab

Grab Insurance
Grantline Inc. (KFC)
Green Spot Company

H

Hada Labo

Haier

Halodoc

Heineken Malaysia

Hero MotoCorp

Hindustan Unilever
Hindustan Unilever Pvt. Ltd.
Hock Moon Hiong

Honda Motorcycle and Scooter India
HP

HSBC

Hyundai

Hyundai Australia

I
IAG
Ikano Centres, part of IKEA SEA

@
@ CLICK TO SEARCH NOW

Ikano Corporation
IKEA

Income

India Gate Basmati Rice
INSTITUTO RAONI
ITC

ITC Vivel

J

Jardine Restaurant Group-Pizza Hut
JAT Holdings

JLR Australia

Johnson & Johnson, Listerine
Jumanji-The Next Level

K

Kansai Nerolac Paints
KEC

KFC Australia

KFC Thailand

Kimberly Clark Australia
KIOXIA Corporation
KOSE

Kraft Heinz China

L

L’Oréal Pakistan
L’Oreal Paris Indonesia
La Mer Hong Kong
Libresse Malaysia
Lifebuoy

Lion And Lion

Lion Breweries

Lotto NZ


https://appies.asia/contenders/
https://appies.asia/contenders/
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M Nippon Paint
Macksons Paints Sri Lanka Nippon Paint Malaysia
Magnolia Chicken Nobel Hygiene
Mahindra Auto NRMA Insurance
Malaysia Airports Holdings Berhad | NSW Government: Essential Energy
ManipalCigna Health Insurance Nutox
MARS Chocolate (Snickers)
MARS Japan P
MARS Petcare P&G
Mars Wrigley Confectionery P&G Thailand
Maybank Pacific & Orient Insurance
McDonald’s Hong Kong Pakistan Medical Association
McDonald’s Philippines Pedigree
Menulog Pepsi
Mercedes-Benz Taiwan PepsiCo India
Meritor Pernod Ricard Asia
MHK Restaurants Petronas
MIDA PETRONAS Dagangan Berhad
Modanisa Philips Vietnam
Moet Hennessy PhonePe
Monash University Pizza Hut
Mondelez Pizza Hut Malaysia
Mondelez Australia Ponds
Mondelez India Procter & Gamble
Mori Building Co. Ltd. Procter & Gamble Malaysia
MTR Corporation Prudential Assurance Malaysia
Mumbai Police PT Global Digital Niaga
My Muscle Chef
R
N Rasuah Busters
Nando’s Malaysia rebel
National Council of Social Service Reckitt
NBA India Basketball Rexona
Nestle Australia RHB Bank
Nestle Philippines RHB Group
Nestlé Philippines Right To Protein
Netafim India RIT Foundation

@
@ CLICK TO SEARCH NOW


https://appies.asia/contenders/
https://appies.asia/contenders/
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Ruangguru
Ryohin Keikaku Co. Ltd.

S

SaladStop!

Samsung

Samsung Electronics Hong Kong

Sarawak Disaster Management
Committee

SC Johnson

SCHF

SEEK Asia

Seven & I Holdings

Seven & I Holdings, PHD Media

Seylan Bank Sri Lanka

Shan Foods

Shikha Arora

Shiseido

Signal

Sime Darby Property

Singtel

Skechers

Skinny

Snickers. Mars International India

Softlogic Invest

Softlogic Life Insurance Sri Lanka

Sony Pictures Taiwan

Stayfree

Stella Artois

Suntory Beverage & Food Malaysia

Swiggy

Swinburne University of Technology
Symbios.Pk
7-Eleven Malaysia

@
@ CLICK TO SEARCH NOW

T

TATA Communications

Tata Motors

Tata Motors India: Commercial
Vehicle Business Unit

Telenor Pakistan

Tenaga Nasional Berhad

Tencent

Thai Airways

Thailand Board of Investment

The Coca-Cola Company

The Dissolving Bottle

The Movember Foundation

The University of Queensland

Thermos

TikTok

TM Net

Tourism New Zealand

U

UNHCR - The UN Refugee Agency

Unilever

Unilever Pakistan

Unilever, Mindshare, InMobi
United Bank

United Commercial Bank and ACI

Logistics
Universiti Malaya

\Y%

Vans APAC

Vice Media

VISA

Vodka Cruiser
VOGUE
Volkswagen Taiwan


https://appies.asia/contenders/
https://appies.asia/contenders/
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14Y% X
Waka Kotahi NZ Transport Agency | Xin Zhong Wen
Whitelion

WonderLab by CUCKOO Y
International Yakushima Treasure
Yili Satine
Yoodo

o
@ CLICK TO SEARCH NOW YouTube



https://appies.asia/contenders/
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SEARCH


https://appies.asia/contenders/

